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Scope 3:

“Telenor Group commits that 68%
of its suppliers by spend covering 
Purchased Goods, Services and 
Capital Goods, will have science-

based targets by 2025”

Scope 1&2:

“57% GHG emission reduction 
within 2030, with a 2019 baseline”

(50% in Asia, 95% in Nordic)

The largest share of Telenor’s emission footprint is from our 
supply chain – well above 40%

2021 numbers



Sensitivity: Open

Telenor therefore depends on suppliers to reduce our emissions

Telenor’s emissions in 2021 Our expectation is that suppliers join 
us in reducing emissions in the value 

chain

1. Time is limited! As soon as possible: commit to
and then set robust science-based emission 
reduction targets (SBTs)

2. Do this through SBTi, the internationally 
recognized “gold standard”

3. Publicly disclose emissions annually. Preferably 
through CDP (SMEs should not use CDP)

4. Reduce emissions annually according to SBTs

https://sciencebasedtargets.org/
https://www.cdp.net/en/
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~340 of our suppliers have already committed to or set SBTs 
through SBTi

These suppliers represent
many SBTi sectors
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How did we set our Scope 3 target?
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Measure Scope 3 Emissions – A steep learning curve
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Select the most material categories to keep target simple,
but still cover minimum 2/3 of all scope 3 emissions

~90% of the Scope 3 emissions in 2019 were from purchased goods and services

Simple target with largest impact: Only consists of Categories 1&2
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Our target complies with SBTi’s strict format requirements

Target type SBTi’s Wording Template

Absolute <Company name> commits to reduce absolute <Scope> GHG emissions 
<percent>% by <target year> from <base year>.

Intensity <Company name> commits to reduce <Scope> GHG emissions <percent>% per 
<unit> by <target year> from <base year>.

Renewable energy 
procurement

• For companies already sourcing 100% renewable energy: <Company name>
commits to continue annually sourcing 100% renewable electricity through <target 
year>

• For companies who have not yet achieved 100% renewable energy: <Company 
name> commits to increase annual sourcing of renewable electricity from 
<percent>% in <base year> to <percent>% by <target year>.

Supplier Engagement <Company name> commits that <percent>% of its suppliers by 
<spend/emissions> covering <name categories>, will have science-based targets 
by <target year>.
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“Telenor Group commits that 68% of its suppliers by spend covering 
Purchased Goods and Services and Capital Goods will have science-based 

targets by 2025”
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Why an engagement Scope 3 target? And why by spend?

68% of suppliers by spend covering Purchased Goods, Services 
and Capital Goods, will have science-based targets by 2025

Scope 

3 

Why an Engagement target?

1. Maximum (Domino) Effect – Common approach consistent with Paris Agreement

2. “Tight-Loose-Tight” – Each supplier knows their emissions better than us

3. Minimal Administrative Overhead – No supplier-specific reporting requirements from Telenor

Why by Spend (and not by emissions)?

4. High Data Quality – Spend is financial data – high quality is given

5. Monthly Tracking of Progress – Not limited to annual supplier disclosures of emissions

6. Easy to relate to for us and suppliers - Contract value and market share at risk

Such target can minimize complexity/costs for our suppliers, our customers and ourselves

180 
of 

2200

85
of

2200
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The "Domino effect" potential of engagement targets is high
….so is the reporting effort risk of inconsistent reporting requirements throughout the value chain!

Our suppliers Our suppliers’
suppliers

Our customers
Our customers’

customers

Our peers

Norwegian and international organizations
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• Telenor’s validated scope 3 target

• What Telenor expects from suppliers

• How we set the scope 3 target

• Why an engagement target

Agenda

Thank you

SBTi, 1 February 2023
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